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Below I have tried to comment the changes I have done in the article in relation to the suggestion from the review I got from First Monday 9th March 2010. My comments is placed directly after each section in the review with the headline “Comments from the author” in bold. I hope this will make it easier to see the changes I have made and how I have considered the reviewer’s suggestions and revised the text accordingly.

/Sara Kjellberg

This paper describes interviews with 12 researchers, mostly in the

humanities and social sciences, on their use and authoring of blogs. The

author describes benefits that blogging has for researchers and goes through

each of these in the results/discussion section. The main contribution of

this paper appears to be a description of the benefits of blogging among

phd/post-doc/faculty researchers.

While I like the idea of this paper and obviously it has some bearing on

many of those who will read it—fellow researchers—I think the author

could do a more thorough and thoughtful analysis of the data. I am confused

why blogging has been portrayed as all positive all the time for these

researchers. I cannot tell if it was because this set of participants was

ultra-positive about their experiences, or if the author took the data and

focused on the positive angles.
[Comment from author] The aim of this article is to understand why researchers blog and their motivations to do so. The selection of researchers for the interviews was therefore made in a way that included very active bloggers and the questions in the interviews did not include the negative aspects especially. I have clarified this in the methods section. I have also made the aim more visible in the paragraph with the research questions in the introduction.

Other studies of blogging, especially in the workplace, have done a

thorough and reflective analysis on both the positive *and* negative

implications of blogging. This is another major concern I have. There is

little mention or treatment of how corporate blogging relates to researcher

blogging (see bottom of review for some suggested reading). I think

corporate blogging has many parallels to researcher blogging and should be

addressed in this paper.
[Comment from author] It is interesting with this parallel between corporate blogging and research blogging. I include a new paragraph below the heading “Why do people blog” about corporate blogging as another way of describing professionals that keep a blog and what motivates them. I also refer back to this in the findings were I find it relevant.

There has been a lot of work in the past few years examining corporate

blogging, both internal and external to the corporation. While there are

direct benefits reported by participants, many of which are similar to those

described in the paper here, there are also limits and drawbacks. I’d like

to see the author address these in the context of her interviews with

academic researchers.

[Comment from author] The limitations were not something particularly addressed in this study since the aim was primarily to look at what motivates researchers to keep a blog. This was not part of the interviews in any thorough way and I have added a clarification in the methods chapter about the interview guide.

The paper says: “They have no one to answer to other than themselves.”

I would like a more nuanced analysis of this statement. Are these personal

or professional blogs? Does their advisor, dean, school chair have any say

in what they right or how they present the institution? Is it really the

case that a tenure track junior professor, for example, would feel

comfortable posting anything they wanted on their blog, including political

content? In some universities, professors are considered employees of the

state and are not supposed to discuss their politics. In this case, do you

think researchers think of their blog as public or private, and personal or

professional?
[Comment from author] I have addressed this issue by including a short explanation, in the methods chapter at page 4, about the research and higher education setting in the European countries represented in the study. I also added something about how the blogs are situated in relation to the researchers universities.

Studies of corporate blogging have also showed that reward, compensation,

and the review process are important factors in people’s motivation to

blog. Why would it not be the case among researchers as the author suggests?

Are there different value systems at play? Different reward systems?
[Comment from author] This is interesting question and is included in a way in the conclusions about how the researchers value this as part of their research work.

I cannot tell how the author analyzed the data presented. How did you go

from the interviews to your themes? What methods did you use and what were

the limitations in them?
[Comment from author] I have tried to make it more transparent in the methods chapter. This is a qualitative study with in-depth interviews with 12 researchers. The analysis is done by thorough and close reading of the transcripts of the interviews, thus narrowing down the themes that appear in them. I also noticed after having completed about two thirds of the interviews that there was a saturation in what kind of statements the researchers made.

The focus on Swedish researchers is interesting and gives a nice

international perspective. With that said, First Monday has a broad

readership and I think the authors could add a small section placing their

results in the broader international community. How are Swedish researchers

like or different than other researchers around the world and how might this

affect their blogging preferences. This could relate to academic politics,

the tenure process, reviewing, etc.
[Comment from author] I added a couple of sentences in the methods chapter about the countries involved in the study that hopefully could give some explanation to these questions.
Did you consider a complementary quantitative analysis of blog readership,

content, or comments among the 12 participant’s blogs? Why not if not?
[Comment from author] This article’s aim was rather to study the authors’ perceptions of their readers and how that could have an influence on their motivation, but it certainly would be really interesting to do a follow up study about readers, which I added in conclusions as something for further research. 

I also would have liked more details about how participants were recruited.

Most were from the humanities and social sciences so this was presumably a

convenience sample. I wonder what bloggers from the hard sciences would say.

Also there are a number of blogs where I don’t think the authors are

looking for interdisciplinary ties—their intended audience is their

community. See e.g. http://blog.computationalcomplexity.org/

Did participants report having to deal with managing identity as a blogger

versus an academic author? If what they say in their blog is less formal, do

they have to deal with readers assuming they are speaking as rigorously as

if it was a published paper? Anecdotally, I have seen a number of

researchers in my community dealing with this issue.
[Comment from author] The researchers were recruited because they were active researchers and active bloggers and it was important to find researcher from different areas which is shown in the list on page 4. Half are from the natural sciences and half from the humanities and the social sciences. I think there has just been a misunderstanding about this. I have looked through how I describe the selection of participants in the methods chapter and made some modification.

Under the functions of blogs section, I would have liked to know a little

more about how researcher blogs different from non-researcher blogs. Blogs

in general are about disseminating content, and usually to broader audiences

than they otherwise would. What’s different here? Same with keeping up to

date, most people have used blogs to keep up to date on any kind of

information, not just research info.
I came away thinking this was an interesting topic but I’d like to see

the author push the analysis more; as it is I’m not convinced that the

findings are particularly novel or surprising. There are a lot of

interesting political and social angles about blogging as a researcher that

I think could be pushed more. One approach might be to do a cost/benefit

discussion of blogging as a researcher (what are the benefits and

drawbacks?)

[Comment from author] I have reinforced the aim of the article in the introduction and I made additions in the analysis and in the conclusions. 
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